WE BRING
IDEAS TO LIFE.

Natural
Ingredients

Ingredient
Systems

NATURAL INGREDIENTS
INGREDIENT SYSTEMS
INTEGRATED SOLUTIONS

Every day, millions of people
around the world enjoy
products created by Dohler.

Dohler is a global producer, marketer and provider
of technology-driven natural ingredients,
ingredient systems and integrated solutions for
the global food, beverage and nutrition industry.
Being Sustainable by nature, we help to nourish
the world better — Good for people, Good for
planet®.

Integrated
Solutions

>25,000
More than 25,000

applications
on the market

>160

>9,500

A staff of more than 9,500
dedicated employees

>8,500

Customers in More than 8,500
more than different raw
160 countries materials

>120

Product solutions
for more than

120 B2C categories

>150

More than 150
innovative technologies

Dairy &
Plant-Based
Ingredients .

_

Service
Solutions

| We bring ideas to life. At Dohler, smart ideas have a way of becoming great products.

Ve

® .

Nature is our most important supplier.

At Doéhler, we help to nourish the world better through
innovative, healthy products based on natural ingredients.
Taking care of people and the planet is part of our DNA.
Thinking and acting long-term, we recognise our responsibility
towards the environment and society. We are committed to
acting responsibly within our entire value chain to create
positive environmental and social impact, and we strive to
address challenges as outlined in the UN Sustainable
Development Goals.

Good for people — Good for planet®

Sustainable by
nature.

| Our Integrated Value Chain

@ Nutritional
Excellence.

Dohler is all about shaping the future of human nutrition.
This is our commitment to providing the world’s growing
population with a healthier and sustainable diet.

Our products are functional and enjoyable, making it easier
for our customers to take charge of consumers’ health and
well-being. That's why we are dedicated to help nourish the
world better by delivering products that promote a healthier
human diet for all — in being natural, plant-based and
sustainable.

True added value — from the field to the consumer.

Global sourcing of the very best
raw materials

Gentleprocessingwith innova-
tive technologies

Development of customised
natural ingredients &
ingredient systems

Technology-driven
Innovation.

We have been constantly expanding our expertise in
processing natural raw materials for decades and are the
driving force be- hind technological development in this field.
With a unique range of state-of-the-art technologies, we
process the best of nature in a gentle way to produce natural
ingredients and ingredient systems. In every step of the
process, we aim to create real added value for you and the
consumer: highest product quality retaining taste and
nutritional value, consistent product stability, efficient and
sustainable development, as well as entirely new
opportunities for innovative food and beverage applications.

Development of B2C
applicationsfor unique
Multi-Sensory Experiences®

Comprehensive service solu-
tions for quality assurance

| Who we are

Headquartered in Germany, Dohler Group was established in
1838 and has a history of over 180 years. Our integrated
approach and the broad product portfolio are the optimal basis for
innovative and safe food & beverage applications. The product
portfolio of natural ingredients ranges from natural flavours,
natural colours, health ingredients, pulses & cereal ingredients,
dairy & plant-based ingredients, fermented ingredients,
dry fruit & vegetable ingredients, fruit & vegetable ingredients
to ingredient systems. Focused on science, technology and
innovation, we shape the future of nutrition.

DOHLER Shanghai

No0.739, Shen Nan Road, Shanghai,
201108,China

Phone +86 021 3323 1888
gciwechat@doehler.com
www.doehler.com.cn
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Multi-Sensory
Experiences®

The driving force behind every one of Dohler's product
developments is a passion for turning the best nature has
to offer into unique Multi-Sensory Experiences®. These
experiences occur when the product appeals to all the
senses: through what we can taste, smell, see, touch and
hear. With our knowledge of the expectations consumers
have, decades of experience in developing ingredients and
successful applications and our comprehensive portfolio of
natural ingredients & ingredient systems, we create Multi-
Sensory Experiences® that will not fail to excite your
consumers time and again.

Sensory & Consumer Science for
aperfectproduct experience



We bring
Ideas to life.

Using nature and innovative technologies as our starting point,
we always go one step further to create real added value for
customers and consumers. This is how we pave the way for
turning smart ideas into amazing products — for unique,

Multi-Sensory Experiences®.

www.doehler.com.cn

Snacks,
Soups &
Sauces

Dairy &
Ice Cream

Non-alcoholic
Beverages

Alcoholic
Beverages

DOH LER | INNOVATION

Promoting innovation in the food and beverageindustry is

Confectionery

veryimportantto us.

We pave the way for turning smart ideas into amazing
products. From sourcing up to market-ready product
innovations. Along the entire value chain, we are constantly
striving to find even better solutions. For this, we are always
looking for new concepts. You have a revolutionary idea for

the food & beverage industry? Together we bring ideas to life.

www.we-bring-ideas-to-life.com



http://www.we-bring-ideas-to-life.com/
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